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convinced themselves 
Canadians were not going to make a fuss about their merger 
plans. All they had to do was make a few promises, lobby hard 
and lay low until Ottawa approved the deal. What went 
wrong? So far, just about everything. HOW 

THEY 
BLEW IT 

































From The Editor 

A failure to 
sell the deal 



Strepsils 

WON'T JUST CANDY-COAT 
A SORE THROAT. 




































































































FOR 

WHATEVER 
THE HENKELL 
YOU’RE 
CELEBRATING. 
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THE WIND 












Backstage 

2 Anthony 
Wilson-Smith 

Beyond the Milewski affair 
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IBBIII tie believed 


Christmas 

was a time to 

lock your doors 
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FACING THE LAW 


A landmark decision on Pinochet sets new rules for dictators 




















































































How the Banks 

BLEW IT 


It was a shock to the politicians and the public 
when four banks declared they would merge 
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THE FUTURE IS HERE IF YOU KNOW 
WHERE TO LOOK. 


'CDMA DIGITAL Q PHOI 













ON THE ROAD 
WITH BANKERS 




































ASK THE PEOPLE 






















PROS AND CONS 

For every bank argument, their opponents have a reply 















YES OR NO? 






























SELLING SERVICE 


































IT DOESN’T TAKE LONG to do your 
shopping in Lynchburg, Tennessee. 

square, so it doesn’t take much walking, ei 
(This gentleman found everything he 
needed in Tommy Sullenger’s place.) All 
of us at Jack Daniel Distillery hope you’re 
getting to everyone on your list in timely 
fashion, and remind you that gift boxes 
of our rare Tennessee Whiskey are 
sure to please. Happy Holidays! 



























Maclean’s TV 


Join us for a stimulating 
and incisive half hour 
every Sunday on CTV 


• The Top Story—in-depth coverage of the week’s 


• The Roundtable—expert opinion and analysis featur- 


Columnist Anthony Wilson-Smith and special guests 





















[ Corporate 
charm schc 



Ji gift of |*| 

CANADLANA 



“Sc.ent 
Strips ”... 



Maclean’s 


















Peter C. Newman 

Lucien Bouchard's 
wily secrets of success 
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MILLENNIUM 

The road to 
better health 





























































as little as 60 days Oracle can solve a problem 
that took 2,000 years to create. 



ORACLE 


















































































performance notebook with magnesium alloy casing, durability is 
Armada 7400 truly PAfX- ^ as n ° e< J ua *‘ ^ or more a 



PICTURE PERFECT 

























































I've STILL got names 
on my gill list. 


SOMEbody PLEASE help me 

get them something useful, 
intriguing mi not too price]/ 
in the next FIVE minutes! 


"Done. 

I'm giving the gift of Maclean's.” 

Your first gin of 52 issues ol Maclean's Is $39.95 pies lee. 

Addilional gifts are only $34.95 each pies tax. 

PLUS we'll send pee a Iree gin announcement card far every gin yon give. 


FAX tree: 1 (850) 315-7747, or 


Tie gum Maclean^ 

:«S». ’ 














PAGES OF PROMINENCE 



Free 
breokfast 
bar 

Stay Smart" 


■\^ofejAay S)vuv 

EXPRESS 
1-800-HOLIDAY 



call 1-800-H0LID0Y 


IR TRAVEL PROFESSIONAL 
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Is it a home phone 
or is it a wireless 
phone? Well, yes. 




Simplyi hi 



















Obituary 




nique Brita Filter** ^ 


BRITA 















CADE 


D S 














When chrysler’s engineers 

WERE GIVEN A BLANK SHEET 
THEY CAME UP WITH THE 3 0 0 M. 


Interestingly enough, 

THE SAME THING HAPPENED WITH 
THE EDITORS OF MOTOR TREND. 


“There’s no other domestic sedan with such a deft combination of performance, 
luxury, style and value. It’s a truly worthy bearer of the legendary 300 moniker.” 

Motor Trend 









